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Taking Childhood Back from Cancer

Robyn Raphael, Director of Corporate Relations for St. Baldrick's Foundation, sat 
down with NAMIC President and CEO Chuck Chamness for a brief Q & A about  
his involvement with the Foundation. 

Robyn Raphael: Tell me about your history with childhood cancer? 

Chuck Chamness: My son, Joey, was diagnosed with osteosarcoma in 2005. As 
parents, my wife, Briget, and I got to know the pediatric cancer community 
and what it was like to have a son who needed medical treatment and a cure. 
We were very fortunate that he responded well to treatment and we now have a 
survivor who’s healthy and a junior in college. It opened our eyes to the world 
of pediatric cancer and the need to raise money for more research to find cures 
for kids like Joey.

RR: How did you get involved with the St. Baldrick’s Foundation?

CC: I’m lucky to have worked in the insurance industry for more than 20 years 
with the National Association of Mutual Insurance Companies (NAMIC). Two 
weeks after Joey was diagnosed, I read a column by Paul Winston in Business 
Insurance, in which he mentioned shaving for St. Baldrick’s, the largest private 
funder of childhood cancer research grants. Like many kids who will lose their 
hair because of chemotherapy, Joey was worried about losing his hair, and I told 
him I would shave my head if it made him feel better.  With St. Baldrick’s, I could 
shave my head to show empathy for my son and raise money for a cause that had 
become the most important thing in our lives. It was a perfect match.

RR: Why have you continued to stay involved with the organization?

CC: While my roles of board member and chairman of the board from 2013-16 
have ended, I have retained my two most important titles: St. Baldrick’s volunteer 
event organizer and shavee!  Every year, I shave and raise money through my 
extremely generous friends, family, coworkers, our great NAMIC members and 
people in the industry.  I am acutely aware of their generosity as my seasonally 
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Chuck Chamness and his son Joey in 
2005. Chuck shaved his head in solidarity 
with his son as Joey went through 
chemotherapy for cancer. 

Chuck Chamness and John Bender, founder and Chairman Emeritus of St. Baldrick's 
Foundation, introduce the fundraiser at the 2016 NAMIC convention in Vancouver.

A Brief History of St. Baldrick's 
Foundation

In 1999 - An Idea is Born
Tim Kenny issues a challenge 
to colleagues John Bender and 
Enda McDonnell: How will you 
give back in return for your own 
good fortune in business? Enda’s 
thick head of hair gives John the 
big idea—shave their heads for 
donations to raise funds for kids 
with cancer.

2000 - When The Event Begins
The annual reinsurance industry’s 
St. Patrick’s Day party, held at 
Jim Brady’s pub in Manhattan, 
becomes the first St. Baldrick’s 
event. The goal of shaving 17 heads 
and raising $17,000 turns into 19 
bald heads and $104,000 donated to 
fund the research of the Children’s 
Oncology Group.

2017 - Raising the Bar
St. Baldrick’s volunteers reach new 
heights, making possible more 
than $230 million in research grant 
funding since 2005.
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bald head has raised $600,000 over 13 years.  As I consider the need for research 
and the tragic stories of kids dying and suffering lifelong effects of cancer, I 
can’t stop.  Though I certainly hope to someday when a cure is found.   

RR: How has the insurance industry supported St. Baldrick’s?

CC: To their eternal credit, St. Baldrick’s was founded by three reinsurance 
executives in New York City: John Bender, Tim Kenny and Enda McDonnell. 
But it was the property/casualty insurance industry and reinsurance industry 
that embraced the idea and for nearly 20 years has been unsurpassed in its 
support to conquer childhood cancers. We’re very fortunate to work in an 
industry filled with generous people and public-spirited companies.  I have 
a great opportunity here to note that Joe Petrelli and Demotech have been 
among my most generous supporters.  Thanks, Joe, Sharon and all!

RR: Tell me a little about the events you’ve organized. What are 
they like?

CC:  St. Baldrick’s events are really fun, but they also have the unusual impact 
of being emotionally draining and spiritually uplifting at the same time.  Tears 
are often shed and people are moved to be very generous. While NAMIC 
doesn’t make financial contributions to St. Baldrick’s, events organized and 
hosted by our team raised $400,000 last year alone.  This is the result of our 
generous members who volunteer to shave, and those who contribute funds 
at events like NAMIC’s Annual Convention and CEO Roundtables.  Sarah 
Schnettler of NAMIC is a volunteer event organizer extraordinaire! 

RR: What were the benefits your company experienced by participating 
in a St. Baldrick’s event?

CC: The most important benefit is supporting a cause that funds research which 
impacts so many lives and knowing we have a role in raising awareness about 
the need for more childhood cancer research.  NAMIC has also earned the 
status of a “Best Place to Work” each time we’ve entered and I think, being a 
part of something like St. Baldrick’s helps bring our staff together and creates 
a positive atmosphere that carries through in our day jobs serving NAMIC 
member companies.

What is the St. Baldrick's Foundation?

Known for its signature head-shaving 
events, the St. Baldrick’s Foundation is the 
largest volunteer powered organization 
for childhood cancer research.

Since 2000, more than 10,000 events 
have taken place and more than 
450,000 heads have been shaved.

Funds raised are distributed 
throughout the year in the form 
of research grants. Applicants are 
evaluated by the Foundation’s Scientific 
Advisory Committee who selects the 
most promising research projects that 
are thought to have the greatest benefit 
to kids with cancer regardless of where 
the research is taking place.  

Because of generous volunteers and 
donors, St. Baldrick’s has funded 
more than $230 million to support 
the development of childhood cancer 
treatments that are as unique as every kid.

“At the St. Baldrick’s Foundation, we 
believe that kids deserve the chance 
to grow up, to go to college, to fall in 
love and have families of their own, 
says Kathleen Ruddy, CEO of the 
Foundation. "We are the largest non-
government funder of childhood 
cancer research grants in the world. 
St. Baldrick’s supports every phase of 
childhood cancer research, from the 
idea that starts with petrie dish and 
a microscope, to a new therapy given 
to a child. We advance research to 
cure more than 100 forms of pediatric 
cancer, and support the integration of 
emerging science such as epigenetics, 
genomics, and immunotherapy just to 
name a few.”

St. Baldrick’s remains committed to 
“Take Childhood Back from Cancer,” 
so kids can live long happy lives.

At the NAMIC convention in Vancouver in 2016, Marlene and Paul Stueven became 
official "shavees" to raise funds for the Foundation. Paul is COO/Treasurer of Fairmont 
Farmers Mutual Insurance Company. 
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